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BRAND : MATCHA HOUSE
LOCATION : KYOTO
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“Life isn't about finding yoursellf.

Life is about creating yourself™
by George Bernard Shaw
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MATCHA HOUSE BRAND IDENTITY
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Brand Overview
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MATCHA HOUSE BRAND IDENTITY

Persona

AGE GROUP: 25 ~ 69 Y/O LOCATION: KYOTO
NATIONALITY: JAPANESE

GENDER: ALL GENDER
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MATCHA HOUSE BRAND IDENTITY

Concept: Moodboard Title

MOODBOARD CONCEPT:
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VISUAL KEYWORDS:

KEYWORD 01, KEYWORD 02, KEYWORD 03, KEYWORD 04, KEYWORD 05
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MATCHA HOUSE

BRAND IDENTITY

LOGO WILL BE USED
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SOCIAL MEDIA
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BRAND EMAIL
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BUSINESS CARD &
PRINTED MATERIALS

PACKAGES
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ONLINE WEBSITE

STORE SIGN
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MATCHA HOUSE BRAND IDENTITY
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Brand Logo
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MATCHA HOUSE BRAND IDENTITY

LOGO DESIGN
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MATCHA HOUSE

BRAND IDENTITY

LOGO ON IMAGE
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Matcha HOUSE

Matcha House
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MATCHA HOUSE BRAND IDENTITY

#254926 #0F3242

COLOR PALETTE
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MATCHA HOUSE BRAND IDENTITY

RE/NT R Matcha House
| D E N T | TY M O C K U P Matcha House HENDTR
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FRE/\7 R original coffee | PR/ 2 original tea

Morning Blend | Night Blend
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MATCHA HOUSE

BRAND IDENTITY

WEBSITE DESIGN
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Home Menu Shop About Contact

Matcha House
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Matcha House HHENTZ
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Tel:000-000-0000
e-mail:0000@00.com
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MATCHA HOUSE
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Provide reedback

BRAND IDENTITY
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MATCHA HOUSE BRAND IDENTITY

QUESTIONS FOR FEEDBACK:

Next Steps
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