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BRAND : THE DUMPLING HOUSE
LOCATION : JAPAN
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“Life isn't about finding yoursellf.

Life is about creating yourself™
by George Bernard Shaw
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THE DUMPLING HOUSE BRAND IDENTITY
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WHY

HOW

WHAT

WHO

Brand Overview

WHY:
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HOW:
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WHAT:
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THE DUMPLING HOUSE BRAND IDENTITY

Persona

AGE GROUP: 20 ~ 39Y/O (MILLENNIAL) STATUS: NOT MARRIED
NATIONALITY: ASIAN LOCATION:TOKYO
GENDER: WOMEN WORK: 9-5 OFFICE JOB
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THE DUMPLING HOUSE BRAND IDENTITY

Concept fun and welcoming

MOODBOARD CONCEPT:
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VISUAL KEYWORDS:

FUN, WELCOMING, EASY&QUICK, HAVING A GOOD TIME WITH FRIENDS
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THE DUMPLING HOUSE

BRAND IDENTITY

LOGO WILL BE USED
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SOCIAL MEDIA

A

BRAND EMAIL

]

BUSINESS CARD &
PRINTED MATERIALS

PACKAGES
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ONLINE WEBSITE

STORE SIGN
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THE DUMPLING HOUSE BRAND IDENTITY
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Brand Logo
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THE DUMPLING HOUSE BRAND IDENTITY

LOGO DESIGN
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THE DUMPLING HOUSE

BRAND IDENTITY

LOGO ON IMAGE
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THE DUMPLING HOUSE BRAND IDENTITY

#F04934 #F8B1B3

COLOR PALETTE
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THE DUMPLING HOUSE BRAND IDENTITY

IDENTITY MOCKUP
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THE DUMPLING HOUSE BRAND IDENTITY
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Provide reedback
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THE DUMPLING HOUSE

Next Steps
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QUESTIONS FOR FEEDBACK:
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BRAND IDENTITY
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