B ra m d byul design studio
dentity

+

BRAND : SUNKISSED BEACH CLUB
LOCATION : MEXICO
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“Life isn't about finding yoursellf.

Life is about creating yourself™
by George Bernard Shaw
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SUNKISSED BEACH CLUB BRAND IDENTITY
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Srand roundations
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WHY

HOW

WHAT

WHO

Brand Overview

WHY:
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SUNKISSED BEACH CLUB BRAND IDENTITY

Persona

AGE GROUP: 24 ~ 40 Y/O (MILLENNIAL) STATUS: NOT MARRIED
JYPII—=ILTELUMITEWVA LOCATION: MEXICO
GENDER: WOMEN WORK: 9-5 OFFICE JOB
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SUNKISSED BEACH CLUB BRAND IDENTITY

Concept: chill and lively

MOODBOARD CONCEPT:
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VISUAL KEYWORDS:

FUN, ADVENTUROUS, CHILL, LIVELY, DELICIOUS
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SUNKISSED BEACH CLUB

BRAND IDENTITY

LOGO WILL BE USED
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SOCIAL MEDIA

A

BRAND EMAIL
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BUSINESS CARD &
PRINTED MATERIALS

PACKAGES
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ONLINE WEBSITE

STORE SIGN
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SUNKISSED BEACH CLUB BRAND IDENTITY
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Brand Logo

8 ©BYUL DESIGN STUDIO | BRAND IDENTITY MONTH /YEAR



SUNKISSED BEACH CLUB BRAND IDENTITY

LOGO DESIGN
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Sunkissed Sunkissed Sunkissed Sunkissed
Beach Club Beach Club Beach Club Beach Club
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SUNKISSED BEACH CLUB

BRAND IDENTITY

LOGO ON IMAGE
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SUNKISSED BEACH CLUB BRAND IDENTITY

#F6C471 #F1986E

COLOR PALETTE
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SUNKISSED BEACH CLUB BRAND IDENTITY

IDENTITY MOCKUP
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SUNKISSED BEACH CLUB

BRAND IDENTITY

WEBSITE DESIGN

B0ty aviE.7Z>rkAd. A5 —. 7 DTSV
RPATUT4T4—ER—RICTHAIVEINfc. T
1NDTHAVAA—=—ITT, (YL DTHFAUIRRDE
DT RIETHAUTIEBHDEFEA,)

FVTAVIR—I BBV DONABRDEEZRF>TET
HBEDOFEIZRELUTHESWEHS,
—ERISENEVWAOdZKELEE,
SEEINS T I TV TEDLSIC
BEEEKSABEDIALEAZ1—L

P EADN B EEEHE LK U,

Menu About Location

Menu all foods and drinks are vegan!

Location

ODMBARDO
OLEDANO

AMARA CANCUN

BAHIAAZUL

Non-alcoholic cocktails

Non-alcoholic beer

(0]
(0]
0
0

address: ......... Mexico...

Bus: 111,222,333
get off at 000 Bus Stop

Train: 111,222,333
get off at 000 Station

0Ominutes from Airport

Phone: 000-000-0000
e-mail: 000@000.com
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SUNKISSED BEACH CLUB BRAND IDENTITY
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Provide reedback
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SUNKISSED BEACH CLUB BRAND IDENTITY

QUESTIONS FOR FEEDBACK:

Next Steps
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